B! (AR ha=wh !

i [E 85 ]

[T IYV—UXAHEERBS]
NETLTWVWDREEBDID/NV D
Ly hDPICE. BREERUDEER |
XZa— (BETIVFZ-) HL> [
EV | FBREBN TEET | =

;e

Ll

i e
i

&~ M

le<ShTFZEREDLEITT
B RUVLWEBEOSEE
HELUDHET

it

= lIReti:Eawait ol Nl cacoty
PEOBOITHREZRETBFESND
. ARy b FIFHHDE(FESHE LT
I DBRCESL. EEXLZEFIEAS. Kt
OJREENIEE TERAL. ZDBHZEREZEL T
HKBLHBECERDEEDC, HFDF (L% B8
BV #HA T,

|
(¢
=
—.
S
<

|

FEplzawv-"Y 20, 1zou7

FR65EIC [BRETIY— 1) AL#ERZER] H
HBo IDV—)XLDHGEICER ) HBATEE U,
Z U TFROFEC(FAMNTIHTED [TV —1)
ALHEEHE ] DOREERT. DHSF2 BICHR

B 7 =1L ERFEVIRT—I,
NEBBFEFOELHET

‘3 r#YF L,
EHREITRE BEARE L

- . . S pi- . ;tg >
B BRFATE. BEOBK - B - XL - B TiLh3vE BEHRED FRIREERLHT, R 2oipe
BREDERZED UIEARBEA 21— [T DY BAESBRAILD EOSEYLETH 5 [0 LR T TERIGACHARRI AL TA | REF

77— 75 RMEUIRELTVWET, Y3—. PHLLEWY
EDZNGHL, FEER

C A B AAIX O B R T = TR EAA
= felx3 '05'-‘tj BFEHDEUHET

SMREE], BOH2E =
BCTEUH EZDRES
[CEHZRIFTZEEDTI AL
AUy FUIEh DR SREE(C

BT, KTAHZBADHISLERL -
BEOITRERY PREKRBRA =2 — &R
RERY M % TN, REICWEBATEL
AR MERLIBHL TVF T,

B2lFIC
e RTRD .

gt
BICHINCFHICHTEDD

RVE/ <;

TEEAER

T

b BETHIIDD KERFIED
X RAERYCEESNTVB][Z
_ : \ RV h6 BICHEY —XY
SloLlaivagy:: [£ET8 50 & e DR FE UL

RLNTELOOI NTOWBABTB. =P
BN 2 — £2FT PR ( zoBBEACT
LHET ~ 8t Sz BN ?

9 H o

LXBAXBRDPICH @)
EBLEDOXALZIY
[BSS]. EBFHIREENS
BHUMBSDTFEDLIL
EAREERET

SERAT 7 INFRY &
Ah U W 1&ER

M1 " 5 v v 5 ¥ i
TOIGLAM SOLASIT
e 7BICOSYRF—TUEMZ T
'$§I£DU®$iEfmwFJE%WO
TS VIRIFTRLEVELR
BEPEEERULHFET

BET IV 77— (FMBICHRELSTA |
AIRRNNY D BENSETEWEETET X
GO — REF [mEEE] TSR D

@ A LINE TEREHRRD
BROFNNTESD L D LRI

5 Kushima City Public Relations, 2023.8, Japan B < LE 20234882 4




